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Course Code, Number, and Title:  
 
DGMD 2255: Visual Storytelling II 
 
Course Format:   
[Course format may vary by instructor.  The typical course format would be:] 
 
Lecture 1.0 h + Seminar 1.0 h + Studio Hours 2.0 h 
 

         Credits: 3.0 Transfer Credit: For information, visit bctransferguide.ca 
  

Course Description, Prerequisites, Corequisites:  
Building on the foundations laid in Visual Storytelling I, students dig deeper into the art and science of 
visual communication, expanding their skills and exploring advanced techniques in graphic 
storytelling.  Students refine their ability to create compelling narratives, applying elements and principles 
to digital platforms, including web design and multimedia projects.   Building soft skills in teamwork, they 
collaborate to construct visual narratives that engage audiences 
 
Prerequisites: A minimum "C" grade in DGMD 1155 
 
Learning Outcomes: 
 
Upon successful completion of this course, students will be able to… 
 
1. Identify the essential elements of brand identity and brand standards  
2. Define and evaluate elements of effective website design and app design on multiple devices  
3. Apply design principles to organize information through an iterative process using tools such as grids 

and composition.  
4. Use typography to create visual hierarchy and facilitate the retrieval of information  
5. Present projects using appropriate design terminology and rationales   
6. Identify user needs to produce appropriate file formats and sizes with professional standards of 

management and preparation  
7. Register and set up a web domain  
8. Write and publish standards-compliant HTML and CSS   
9. Integrate basic interactivity into web design    
10. Build basic motion graphics into designs  

 
 
Instructor(s): TBA 
Office: TBA Phone: (604) 323-XXXX 
Office Hours: TBA  Email: TBA 
 
Textbook and Course Materials: 

about:blank


  
 
 
SAMPLE COURSE OUTLINE 

 “This Sample Course Outline is for planning purposes only”. 
 
 
 
 

Creation date: March 2025 
Revision date:  

[Textbook selection may vary by instructor. An example of texts and course materials for this course 
might be] 
 
LinkedIn Learning 

 
For textbook information, visit https://mycampusstore.langara.bc.ca/buy_courselisting.asp?selTerm=3|8  
 
Note: This course may use an electronic (online) instructional resource that is located outside of Canada 
for mandatory graded class work. You may be required to enter personal information, such as your name 
and email address, to log in to this resource. This means that your personal information could be stored 
on servers located outside of Canada and may be accessed by U.S. authorities, subject to federal laws. 
Where possible, you may log in with an email pseudonym as long as you provide the pseudonym to me 
so I can identify you when reviewing your class work. 
 
Assessments and Weighting:  
Final Exam  
Other Assessments 100% 
[An example of other assessments might be:] 
 
Assignments: 40% 
Project: 50% 
Participation: 10% 
 

This course has been approved by Education Council for Prior Learning Assessment (PLAR). 

PLAR eligibility requirements/criteria: 
1. To be determined (See Department) 

 
If you meet the eligibility criteria and are enrolled in a program, please contact the department chair for 
more information. For information on policy, visit E2004: Prior Learning Assessment & Recognition. 
Grading System:  
Specific grading schemes will be detailed in each course section outline.  
 
Topics Covered: 
[Topics covered may vary by instructor. An example of topics covered might be:] 
 
1. Review of visual and communication design tools: elements, principles, typography, colour, imagery  
2. Information systems: Brand guidelines translated to other media  
3. Design Process: Briefs, sketches, wireframes, prototypes, user testing, prototypes.  
4. User experience: Empathy, user personas, user testing accessibility and ethics in the context of AI.  
5. Grids and hierarchy in UI design  
6. Professional standards for media: file preparation and management  
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7. Basics of web publishing, HTML, CSS  
8. Basics of interactivity in web design  
9. Presentation and critique  
 
As a student at Langara, you are responsible for familiarizing yourself and complying with the  
following policies: 
 
College Policies: 
 
E1003 - Student Code of Conduct   
F1004 - Code of Academic Conduct  
E2008 - Academic Standing - Academic Probation and Academic Suspension 
E2006 - Appeal of Final Grade 
F1002 - Concerns about Instruction 
E2011 - Withdrawal from Courses  
 
Departmental/Course Policies: 
 
Information unavailable, please consult Department for details. 
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